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Monsoon, Moods & Matches: Why the Rainy Season Hits Different for Gen Z on Tinder

Chai in hand. Lo-fi music in the background. A late-night video chat with your Tinder match. This season isn’t just
about rain—it's about connection.

July 16, 2025, New Delhi: For India’s Gen Z, monsoon isn’t just a season, it’s a vibe. As skies turn grey and playlists turn lo-fi, young
daters on Tinder are embracing the rain-soaked mood as a backdrop for deeper, slower, and more intentional connections.

Tinder data shows the season is doing more than just setting the tone, it's shifting how Gen Z connects. Mentions of “rain” in Tinder bios
rose by over 12% in June 2025 compared to January 2025, while “chai” saw a nearly 19% spike.” But why is monsoon the new
matchmaker on Tinder? ‘The monsoon isn't just a weather shift; it's an emotional softening’, says Dr. Chandni Tugnait, Tinder’s
Relationship Expert in India. ‘The slower pace, overcast skies, and rhythmic rain create a sensory pause that pulls people inward. It
invites reflection, coziness, and meaningful presence - three key ingredients for emotional connection. For Gen Z, who often navigate
fast-paced digital spaces, the monsoon feels like permission to slow down and feel’

And if you need proof that the vibes are syncing, here’s what stood out most from Gen Z in Tinder's 2024 Vibes session?:

« Ultimate snack flex: “Chai chai chai all the way” warmed the most hearts, followed by “Roasted butta (corn)” because the way to
a Gen Z heart might just be through rainy-day comfort food.

« Favourite thing about monsoon: “Geeli mitti ki khushboo (the smell of wet sand)” was the top response because nothing says
it's time to fall (in love) like that first whiff of petrichor.

« Top monsoon love language: “Rain dance, obviously” stole the show, turns out romance can be spontaneous and soaked.
o Ideal date vibe: “Long drives and old songs” and “Chai—pakoda date” blended the timeless with the tender.

To match the mood, Tinder is tapping into this energy with features such as:
o Video Chat: For chai dates across cities—without leaving your home.

o Double Date: Now available in India, it lets you match alongside your bestie, ideal for the nearly 60% of young singles who turn to
friends for dating advice.?

+ Explore & Interests: From Binge Watchers and Music Lovers to tags like Maggi and Biryani, food and pop culture are sparking
real-time bonds. Biryani was also one of India’s top interests in 2024.*

o Communication Style: Whether you're a Video Chatter, Phone Caller, or Big Time Texter, you can match based on how you
actually like to stay in touch.

And while it may start with a virtual chat, the IRL (In Real Life) potential is just as strong. According to Tinder’'s 2024 Modern Dating
Report, 57% of Indian daters have met offline after connecting on the app.® That could mean a roadside chai stop or just quietly sitting
together as the rain pours.

This monsoon, it's the S-low effort  rituals doing the heavy lifting. Dr. Chandni Tugnait shares, ‘When someone sends you a rain-themed
playlist or a chai emoji at 4 PM, they’re saying: “I thought of you in this moment.” That shared sensory language creates emotional micro-bonds.
These rituals act like digital love languages. A poem sent mid-rainstorm or a lo-fi track shared over DMs says more than words: it says, “we’re
syncing moods, not just schedules.” For Gen Z, who value aesthetic expression and emotional nuance, these shared moments feel far more
intimate than traditional dating gestures. It's not about grandeur; it's about presence. And in the early stages of dating, that presence is everything.

emoji is having a moment—used to signal those late-night DMCs * (Deep Meaningful Conversations) that stretch into the early hours.
Because let’s be honest: what's more romantic than a 2AM chat while the city sleeps and the sky is lit up with lightning?

Tinder's Year in Swipe 2024 calls it Kiss-met'—those low-pressure, fated-feeling sparks that unfold naturally. And if there’s one season
built for that kind of connection, it’s this one because this monsoon, Gen Z isn’t chasing grand gestures. They’re showing up with
playlists, pakoras, and presence.
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A survey of 4000 18-30 year olds who are actively dating in the US, UK, Canada and Australia between September 25, 2024 and November 4, 2024 conducted by
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